
2025 OOH Facts & Figures
Ad Spend Performance
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2025 Key OOH Figures
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 US OOH Media Landscape

• Local OOH Ad Sales = 65% of total 

• National OOH Ad Sales = 35% of total

• OOH Share of Total Media Market = 2.3%

• DOOH Ad Sales = 36% of total 

• PDOOH = 30% of DOOH 

• Projected OOH Ad Sales Annual Growth 2025 – 2029 = 3.7%

Source: MAGNA, OAAA, Rapport 
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2025 OOH Advertising Displays Nationwide

3

Source: OAAA 
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2025 OOH Ad Spend Grew 3.6% to $9.46 Billion
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2025 Category Performance vs. 2024

• Billboards +2.3%

• Street Furniture +5.6%

• Transit +9.8%

• Place-Based +0.2%

DOOH Growth 

+10.5%

Access historical OOH Ad Spend by Category Format here

https://oaaa.org/wp-content/uploads/2025/03/OOH-Revenue-by-Category-Format-1970-2024.pdf
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2025 OOH Ad Spend Reaches $9.46 Billion
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Source: OAAA 
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2025 OOH Ad Spend: Top 10 Product Industries
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The top 10 product industries account for 78% of OOH spend

Source: OAAA, MediaRadar
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2025 OOH Ad Spend: Top 25 Product Categories
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The top 25 product categories account for 55% of total OOH spend

Source: MediaRadar

1 Legal Services

2 Hospitals, Clinics & Medical Centers

3 Consumer Banking 

4 Domestic Hotels & Resorts

5 Colleges & Universities

6 Computer Software (excl. games, education)

7 Quick Serve Restaurants

8 Local Government

9 Wireless Telecom Providers

10 Chain Food Stores & Supermarkets 

11 Architects, Contractors, Engineers

12 Television & Cable TV

13 Fuel Suppliers, Plumbing, HVAC Services

14 Religious, Charitable & Humanitarian Organizations

15 Live Theater, Opera, Music, Dance

16 Motion Pictures

17 Real Estate Agents, Agencies & Brokers

18 Casual Dining Restaurants

19 Wireless Home/Business Phone Equipment  & Systems

20 Amusements & Special Events

21 Local Restaurants

22 Apparel 

23 Retailers

24 Medical & Dental Insurance

25 Parks, Fairgrounds, Zoos, Museums, Convention Centers
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NOTE: OAAA estimates MediaRadar under reports OOH spend by approximately 30%, so data in this chart is best used for longitudinal analysis. Source: MediaRadar
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OOH Political Ad Spend 2016 - 2025
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Source: MediaRadar
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2025 Top Ten OOH Advertisers and Parent Companies

Advertisers

• Apple

• Morgan & Morgan 

• Vivint

• Verizon

• Coca-Cola

• McDonald's

• Disney

• T-Mobile

• Amazon

• Universal Pictures
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Parent Companies

• Walt Disney Company

• Comcast Corp. 

• Apple Inc. 

• NRG Energy Inc. 

• Morgan & Morgan PA

• Verizon Communications Inc.

• Coca-Cola Co. 

• Amazon.com Inc.

• McDonald’s Corp.

• Deutsche Telekom Ag

Access the full 2025 MegaBrands report here

Source: MediaRadar

https://oaaa.org/wp-content/uploads/2026/04/2025-OAAA-MegaBrands-FINAL.pdf
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2025 Top 20 OOH Advertisers: $ Increase over 2024 Spend

NOTE: OAAA estimates Vivvix under reports OOH spend by approximately 30%.

ADVERTISER
2025 OOH Ad 

Spend

2025 OOH 

Spend Rank

2025 OOH $ Spend 

Increase over 2024

Vivint 52,569,378 3 $52,418,797

M&M's 27,341,560 15 $22,786,657

Geico 26,997,492 16 $22,048,002

Capital One 28,415,000 14 $20,975,761

T-Mobile 45,225,324 8 $20,117,199

Morgan & Morgan 58,201,729 2 $19,536,979

JP Morgan 29,161,930 11 $19,491,460

Eli Lilly 19,511,866 26 $15,765,172

Progressive 23,821,265 18 $15,397,730

Johnson & Johnson 24,991,030 17 $13,485,578

AT&T 18,985,438 28 $11,982,877

Universal Hotels & Resorts 17,637,353 31 $8,959,404

OpenAI 7,790,636 87 $7,790,635

Indeed 13,943,222 42 $7,750,482

Verizon 51,431,765 4 $7,197,015

New Belgium Brewing 8,651,083 74 $7,054,674

Chevrolet 20,989,240 24 $6,868,395

Dunkin' 28,780,988 13 $6,759,761

Allstate 13,458,015 43 $6,282,011

TopDog Law 8,074,546 83 $5,318,454

Source: MediaRadar



Out of Home Advertising Association of America 12

2025 Top 20 OOH Advertisers: Greatest % Increase over 2024

NOTE: OAAA estimates MediaRadar under reports OOH spend by approximately 30%.

ADVERTISER
2025 OOH Ad 

Spend

2025 OOH Ad 

Spend Rank

2025 OOH % 

Increase over 2024

OpenAI 7,790,636 88 779063500.0%

Vivint 52,569,378 3 34811.0%

M&M's 27,341,560 15 500.3%

Geico 26,997,492 16 445.5%

New Belgium Brewing 8,651,083 74 441.9%

Eli Lilly 19,511,866 26 420.8%

Capital One 28,415,000 14 282.0%

JP Morgan 29,161,930 11 201.6%

TopDog Law 8,074,546 84 193.0%

Progressive 23,821,265 18 182.8%

AT&T 18,985,438 28 171.1%

Chase 8,088,212 83 150.1%

Indeed 13,943,222 42 125.2%

Johnson & Johnson 24,991,030 17 117.2%

Universal Hotels & Resorts 17,637,353 31 103.2%

Kia 10,133,293 60 88.3%

Allstate 13,458,015 43 87.5%

T-Mobile 45,225,324 8 80.1%

Constellation Brands 8,634,865 75 76.0%

Turo 12,317,300 45 54.6%

Source: MediaRadar
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2025 Top 30 Local OOH Ad Spend Markets 
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Access the full report here

NOTE: OAAA estimates MediaRadar under reports OOH spend by approximately 30%. Source: MediaRadar

https://oaaa.org/wp-content/uploads/2026/04/OOH-2025-Ad-Spend-by-DMA-chart.pdf
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2025 Top 30 Total Local Ad Spend Markets + OOH Share 
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Access the full report here
NOTE: OAAA estimates MediaRadar under reports OOH spend by approximately 30%. Source: MediaRadar

Total Local Ad 

Spend Rank
DMA MARKET Total Local Ad Spend $

OOH Local Ad Spend 

$

OOH Ad Spend 

DMA Rank

OOH Share of 

DMA Local Ad 

Spend 

1 NEW YORK $3,320,478,979 $858,054,320 1 25.8%

2 LOS ANGELES $2,398,836,031 $566,089,164 2 23.6%

3 CHICAGO $1,396,448,037 $231,601,734 3 16.6%

4 DALLAS $1,276,742,420 $214,972,549 6 16.8%

5 PHILADELPHIA $1,203,395,680 $193,704,277 8 16.1%

6 HOUSTON $1,093,792,217 $164,823,757 10 15.1%

7 WASHINGTON,DC $1,067,571,430 $80,478,352 16 7.5%

8 SAN FRANCISCO $1,064,512,412 $224,362,765 5 21.1%

9 BOSTON $991,509,766 $137,747,388 12 13.9%

10 MIAMI $979,021,399 $227,112,900 4 23.2%

11 ATLANTA $961,324,010 $165,480,031 9 17.2%

12 PHOENIX $831,739,466 $120,579,966 13 14.5%

13 DETROIT $783,067,984 $78,431,213 17 10.0%

14 ORLANDO $731,689,998 $201,944,354 7 27.6%

15 TAMPA $700,748,940 $117,181,207 14 16.7%

16 DENVER $653,870,818 $48,066,834 25 7.4%

17 MINNEAPOLIS $593,991,271 $87,088,717 15 14.7%

18 SEATTLE $538,293,225 $42,360,953 30 7.9%

19 SAN DIEGO $513,070,492 $65,938,703 19 12.9%

20 LAS VEGAS $510,123,364 $138,897,273 11 27.2%

21 CLEVELAND $499,478,525 $34,522,971 38 6.9%

22 SAN ANTONIO $472,558,050 $69,295,645 18 14.7%

23 ST LOUIS $460,364,416 $50,045,806 23 10.9%

24 PITTSBURGH $443,353,175 $36,662,695 34 8.3%

25 INDIANAPOLIS $422,672,113 $33,226,818 39 7.9%

26 SACRAMENTO $417,233,555 $64,456,611 20 15.4%

27 PORTLAND,OR $397,173,158 $49,501,434 24 12.5%

28 CHARLOTTE $381,460,453 $44,012,313 28 11.5%

29 BALTIMORE $368,610,903 $21,519,725 56 5.8%

30 SALT LAKE CITY $354,830,838 $5,659,423 131 1.6%

https://oaaa.org/wp-content/uploads/2026/04/2025-Total-Local-Ad-Spend-Ranked-by-DMA-OOH-Share-Analysis-1.pdf
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2025 Top 30 Markets Local Ad Spend Ranked by OOH Share 
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Access the full report here

NOTE: OAAA estimates MediaRadar under reports OOH spend by approximately 30%. Source: MediaRadar

Total Local Ad 

Spend Rank
DMA MARKET Total Local Ad Spend $ OOH Local Ad Spend $

OOH Ad Spend 

DMA Rank

OOH Share of 

DMA Local Ad 

Spend 

191 VICTORIA $5,629,906 $3,903,320 140 69.3%

135 CHICO $24,549,815 $13,999,632 85 57.0%

157 JACKSON,TN $14,517,079 $6,819,412 124 47.0%

148 PANAMA CITY $17,854,910 $8,241,506 116 46.2%

67 SOUTH BEND $89,328,537 $40,559,794 31 45.4%

156 LAREDO $14,594,002 $6,491,349 127 44.5%

153 LAKE CHARLES $16,404,587 $7,189,353 121 43.8%

124 BILOXI $33,419,068 $14,637,996 82 43.8%

133 ALBANY,GA $26,532,161 $11,577,915 94 43.6%

165 YUMA $12,205,634 $5,050,563 132 41.4%

164 CLARKSBURG $12,205,892 $4,919,173 133 40.3%

137 DULUTH $22,458,829 $8,909,050 110 39.7%

147 ODESSA $18,676,302 $7,085,582 122 37.9%

144 LUBBOCK $19,166,767 $7,223,691 120 37.7%

143 ERIE $19,511,345 $7,318,501 119 37.5%

150 ABILENE $17,148,724 $6,350,013 128 37.0%

128 SALISBURY $31,146,220 $11,450,571 96 36.8%

126 BILLINGS $31,550,896 $11,230,586 98 35.6%

161 ALEXANDRIA $12,944,951 $4,582,016 136 35.4%

82 FT WAYNE $64,990,320 $22,950,246 54 35.3%

119 PALM SPRINGS $38,195,365 $13,313,007 86 34.9%

61 MOBILE $106,031,052 $36,410,022 35 34.3%

102 MYRTLE BEACH $49,038,658 $16,555,757 68 33.8%

166 BLUEFIELD $12,119,878 $4,021,655 139 33.2%

159 TOPEKA $14,004,828 $4,627,599 135 33.0%

155 AMARILLO $14,993,990 $4,865,644 134 32.5%

110 BOISE $44,615,531 $14,189,012 83 31.8%

170 MONROE $11,631,919 $3,663,020 141 31.5%

93 HUNTSVILLE $54,373,321 $16,838,849 67 31.0%

107 WILMINGTON $45,842,788 $14,012,761 84 30.6%

https://oaaa.org/wp-content/uploads/2026/04/2025-Total-Local-Ad-Spend-by-DMA-by-OOH-Share-Analysis.pdf
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2025 Total Local Ad Spend by Market by Media Channel
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Access the full report here

NOTE: OAAA estimates MediaRadar under reports OOH spend by approximately 30%. Source: MediaRadar

https://oaaa.org/wp-content/uploads/2026/04/2025-Total-Local-Ad-Spend-by-Market-by-Media-Channel.pdf
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2025 Product Industries Ad Spend by Media Channel

Access the full report here

NOTE: OAAA estimates MediaRadar under reports OOH spend by approximately 30%. Source: MediaRadar

https://oaaa.org/wp-content/uploads/2026/04/2025-Product-Industry-Spend-by-Media-Channel.pdf
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2025 Total Ad Spend by Product Industry by Month

18

Access the full report here

NOTE: OAAA estimates MediaRadar under reports OOH spend by approximately 30%. Source: MediaRadar

https://oaaa.org/wp-content/uploads/2026/04/2025-Total-Ad-Spend-by-Product-Industry-by-Month.pdf
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2025 Total US Core Media Share Analysis: $406 Billion Market
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Source: MAGNA, OAAA

In 2025, OOH growth outperformed 

digital display, magazine, newspaper, 

radio and cable TV and accounted for 

2.3% of total US media spend

Access the full report here

OOH

2.3%

Newspapers

0.7%
Magazines

0.4%

Broadcast TV

5.8%

Cable TV

6.0%

Radio

2.2%

Digital (audio, AVOD, 

CTV, display, search, 

social, video) 

82.5%

https://oaaa.org/wp-content/uploads/2026/04/US-Core-Media-Share-by-Channel-Data-Chart-1980-2025.pdf
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US Economic Market Factors 2024 - 2026 
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Historic US Core Media Inflation Rates 2024 - 2025 
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Long Term Growth by OOH Segment 2010 - 2029
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Source: MAGNA
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OOH Long Term Growth Trend through 2029
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OOH Long Term Category Growth through 2029
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Programmatic Share of DOOH Spend 2019 - 2029
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