OOH Sporting Event

Ads Are Memorable
With Consumers

77% 42%

of adults rate OOH ads for of adults say humor and
major sporting events as more or equally star athlete feature make OOH
memorable as other ad types ads most memorable

Memorable Elements of Sporting Event OOH Ads

Being funny or humorous 42%

30% More Memorable Having star athletes in the ad 29% — 38% Urban <1M

(NET)

Bold visuals/colors

27%

Equally as memorable . . .
A Being shown in a unique way

26% —> 32% Urban 1M+
@ Somewhat more memorable

@ Significantly more memorable Having inspirational slogans or messages

23%

Local tie-ins 21%

Including a countdown to kick off or key matches 19% —* 22% Millennials

Interactive technology 17%

Sporting Event OOH Ad Messages Most Likely to Engage Consumers

Messaging Most Interested in for Major Sporting Event Ads
Among those interested in the ad type

Upcoming games or match schedules _ 35%—> 41% Gen X
Viewing options on TV or streaming platforms || IEGNGNGNGNGNGNGNGNGEGEGEGEEEEEEEEEEEE -
Ticket availability or special offers || IEGNIINININININGSGGEEEEEEEEEE o5
Star players or athlete appearances [ I o5 > 31 Urban M+
Highlights of past games or memorable moments |GGG 21
Fan experiences or promotions || IIEGNGNGNGEGENEEE 21
Major rivalries or high-stake matchups _ 21% —> 26%GenZ
Information about nearby restaurants _ 17%
Information about the venue or location |GG 15
Information about nearby lodging accommodations || NN 5
Team stats or season performance updates [ NG 12

Source: OAAA, The Harris Poll
Methodology: Conducted online in the US by The Harris Poll August 14-18, 2025, among 1,624 U.S. adults ages

N\ H 18-64, weighted by age, gender, region, race/ethnicity, household income, education, marital status, size of
(.J aaa The Harrls Po" household, and political party affiliation.
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