
Consumers who are 
influenced by OOH travel ads

66%
Among those who notice OOH travel ads

Where you
travel to for a

trip or vacation

What you do 
on your 

trip or vacation

What kind of lodging 
you book for a 
trip or vacation

39%

26%

39%

27%

38%

26%

66% 66% 64%

Very Influential Somewhat Influential

Consumers who have recently seen 
OOH travel ads

55%+
69%

64% 62% 61% 61% 59% 58% 57% 56% 55%

Consumers who have taken a mobile device
 action after OOH travel ad exposure

67%

Consumers who added a destination 
to travel bucket list after OOH ad exposure

56%
Among those who notice OOH travel ads

Source: OAAA, The Harris Poll 
Methodology: Conducted online within the US by The Harris Poll from June 13 – 17, 2025 among 1,527
US adults 18 - 64, weighted to reflect the US population across age, gender, region, race/ethnicity,
household income, education, marital status, size of household, and political party affiliation.           
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