
Almost 60% of Consumers Recall 
Recently Seeing OOH Ads

 for Job Recruitment

% Yes

0% 20% 40% 60% 80%

Men
Women

Gen Z
Millennial

Gen X
Boomer +

Urban 1M�
Urban �1M

Suburban
Rural

No�theast
Midwest

South
West

64%
51%

73%
64%

44%
39%

66%
61%

55%
52%

58%
56%
57%

59%

% Yes �Overall)

41%

39%

38%

36%

35%

33%

27%

26%

22%

0% 10% 20% 30% 40% 50%

Wage/sala�y info�mation

Benefits available/offered

Eligibility c�ite�ia

Info�mation about what kind of work the company hi�ing does

Employer/company contact info�mation

Info�mation about the indust�y the job/oppo�tunity is within

Education and/or job training oppo�tunities available

Cu�rent employee testimonials/reviews

The company's involvement in the local community

48%

39%

28%

27%

27%

25%

20%

16%

15%

50% Urban <1M

57% Rural
54% Midwest

20% Gen Z

OOH Drives 
Awareness and Action
for Job Recruitment

Source: OAAA, The Harris Poll 
Methodology: Conducted online within the US by The Harris Poll from February 25 – 27, 2025
among 1,632 US adults 18 - 64, weighted to reflect the US population across age, gender, region,
race/ethnicity, household income, education, marital status, size of household, and political party affiliation.

75% Who Saw an OOH
 Job Recruitment Ad Engaged

Talked to friends or family
about the employer/company

Visited the employer/
company's website

Searched for the
employer/company online

Looked up reviews of the
employer/company

Looked for other job opportunities
with the employer/company

Applied for a job with the
employer/company featured

Followed the employer/company on
social media

Took a picture of the ad to share it
with others

Scanned or tapped an ad for more
information

38% Gen Z

38% Urban 1M+

34% Urban 1M+

OOH Job Recruitment Ad Messages Most Likely to Engage Consumers


