2024 OOH Ad Spend

Surpasses the $9 Billion Mark

2024 OOH Facts & Figures

OOH was among the fastest growing ad channels

Outperformed magazine, newspaper, radio, and TV

+4.5%

overall industry growth

OOH category format growth + 7 . 5 % DOOH growth
o of Tota is
== {_‘EEE_J ._._.l.r._. 34/0 f Total OOH is DOOH
Transit Street Furniture Billboard O
+10.6% +5% +3,6% 24 /o of DOOH is Programmatic
Top 10 OOH Advertisers Top Ten Product Categories

’

[ ¢ \:lj LEGAL SERVICES

MCDONALDS
amazon
@ COCA-COLA

verizon

?Bpr DISNEY
MM MORGAN & MORGAN

<@ COLLEGES & UNIVERSITIES

4, LOCAL GOVERNMENT

z{ CHAIN FOOD STORES & SUPERMARKETS
9 TELEVISION & CABLE TV

&5 LIVE THEATER, OPERA, MUSIC & DANCE

[ 35 HOTELS.COM
>
'€ GOOGLE

s

Top 100 OOH Advertisers OOH Political Spend

Highest OOH Volume for Presidential Election Year
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2 6 /o All-time record OOH spend for US House + Senate races,

Presidential campaigns, and PACs

Technology or DTC brands

\ OAAA members can access the complete 2024 OOH Facts & Figures report here.
fe.dada
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