
2023 OOH Facts & Figures
Ad Spend Performance



Out of Home Advertising Association of America 

OOH Ad Spend Grew 2.1% to $8.73 Billion
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2023 Category Performance vs. 2022

• Billboards +2%

• Street Furniture -8%

• Transit +7%

• Place-Based +2%

DOOH Growth 

+10%



Out of Home Advertising Association of America 

2023 Sets New OOH Ad Spend Record 
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Source: OAAA 



Out of Home Advertising Association of America 

OOH Ad Spend: Top 10 Product Industries
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The top 10 product industries account for 80% of total OOH spend

Source: OAAA, Vivvix (a MediaRadar Co.)



Out of Home Advertising Association of America 

OOH Ad Spend: Top 25 Product Categories
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The top 25 product categories account for 52% of total OOH spend

1. Legal Services

2. Hospitals, Clinics & Medical Centers

3. Domestic Hotels & Resorts 

4. Consumer Banking 

5. Quick Serve Restaurants

6. Colleges & Universities

7. Local Government

8. Chain Food Stores & Supermarkets 

9. Television & Cable TV

10. Religious, Charitable & Humanitarian Organizations

11. Apparel 

12. Real Estate Agents, Agencies & Brokers

13. Live Theater, Opera, Music, Dance

14. Medical & Dental Insurance

15. Motion Pictures

16. Fuel Suppliers, Plumbing, HVAC Services

17. Computer & Software Stores & Services

18. Architects, Contractors, Engineers

19. Casual Dining Restaurants

20. Amusements & Events

21. Computer Software

22. Jewelry Stores

23. Wireless Telecom Providers

24. Organizations 

25. Local Restaurants 

Source: Vivvix (a MediaRadar Co.)



Out of Home Advertising Association of America 

OOH Ad Spend: Product Category Trends 2014 - 2023
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NOTE: OAAA estimates Vivvix under reports OOH spend by approximately 25%, so data in this chart is best used for longitudinal analysis.

Hospitals/Clinics/Medical Centers replaced by Legal Services as Top Category in 2023

Source: Vivvix (a MediaRadar Co.)



Out of Home Advertising Association of America 

Top Ten OOH Advertisers and Parent Companies

Advertisers

• Apple

• McDonald’s

• Disney

• Coca-Cola

• Amazon

• Uber

• T-Mobile

• American Express

• Coors

• Dunkin’
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Parent Companies

• Walt Disney Company

• Comcast Corp. 

• Apple Inc. 

• McDonald’s Corp.

• Molson Coors Brewing Co.

• Paramount Global

• LVMH Moet Hennessy Louis 

Vuitton SA

• Coca-Cola Co. 

• Amazon.com Inc.

• Warner Bros Discovery Inc.  
Access the full 2023 MegaBrands report here

Source: Vivvix (a MediaRadar Co.)

https://oaaa.org/resources/megabrands-report/
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Top 20 OOH Advertisers: $ Increase over 2022 Spend

ADVERTISER
2023 OOH Ad 

Spend

2023 OOH 

Ad Spend 

Rank

2022  OOH Ad 

Spend

2023 OOH $ 

Spend Increase

Coors $33,273,076 9 $2,231,976 $31,041,100

Disney $61,409,552 3 $31,107,966 $30,301,586

Verizon $32,366,001 11 $12,727,754 $19,638,247

Coca-Cola $46,892,063 4 $30,843,996 $16,048,066

Johnson & Johnson $12,899,920 42 $350,348 $12,549,572

Pfizer $26,864,775 17 $14,348,982 $12,515,793

Morgan & Morgan Attorneys $28,551,499 15 $17,166,899 $11,384,600

Expedia $16,738,891 29 $5,483,505 $11,255,386

RICHEMONT JEWELERS $14,394,286 38 $4,016,639 $10,377,647

IHG $25,175,330 18 $14,869,641 $10,305,689

Anheuser-Busch $30,273,771 14 $20,056,602 $10,217,169

JP Morgan $22,574,674 20 $12,399,247 $10,175,427

Coca-Cola Southwest Beverages $10,603,146 54 $725,000 $9,878,146

Walmart $12,039,302 47 $2,885,452 $9,153,850

Avis $8,896,231 71 $53,697 $8,842,534

Asia Forging Supply Co $8,818,832 72 $1 $8,818,831

State Farm $16,687,268 30 $8,400,682 $8,286,586

Diageo $10,521,633 55 $2,951,749 $7,569,884

Nintendo $9,423,423 64 $1,907,630 $7,515,794

Louis Vuitton $9,124,197 67 $2,188,023 $6,936,174

NOTE: OAAA estimates Vivvix under reports OOH spend by approximately 25%.

Source: Vivvix (a MediaRadar Co.)
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Top 20 OOH Advertisers: % Increase over 2022 Spend

ADVERTISER
2023 OOH Ad 

Spend

2023 OOH Ad 

Spend Rank

2023 OOH Spend % 

Increase 

Asia Forging Supply Co 8,818,832 72 881883100%

Avis 8,896,231 71 16467%

Johnson & Johnson 12,899,920 42 3582%

Coors 33,273,076 9 1391%

Coca-Cola Southwest Beverages 10,603,146 54 1363%

Target 7,860,566 88 537%

Nintendo 9,423,423 64 394%

Walmart 12,039,302 47 317%

Louis Vuitton 9,124,197 67 317%

Richemont Jewelers 14,394,286 38 258%

Diageo 10,521,633 55 256%

Aetna 7,448,634 95 216%

Expedia 16,738,891 29 205%

Hilton 9,423,712 63 192%

Warner Bros 8,022,407 81 183%

Verizon 32,366,001 11 154%

Nordstrom 9,983,802 59 153%

Ashley 8,208,862 78 112%

Sweet James Attorneys 9,395,738 66 112%

Yaamava Resort & Casino At San Manuel 8,975,850 68 108%

NOTE: OAAA estimates Vivvix under reports OOH spend by approximately 25%.

Source: Vivvix (a MediaRadar Co.)



Out of Home Advertising Association of America 

Top 30 Local OOH Ad Spend Markets 
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Access the full report here

OOH Ad Spend Rank DMA MARKET 2023  OOH Ad Spend

1 NEW YORK $842,159,227

2 LOS ANGELES $601,660,424

3 CHICAGO $236,061,332

4 SAN FRANCISCO $205,044,523

5 DALLAS $203,654,202

6 MIAMI $199,696,274

7 ATLANTA $191,667,320

8 ORLANDO $179,041,942

9 HOUSTON $154,948,242

10 PHILADELPHIA $144,098,553

11 BOSTON $137,988,418

12 LAS VEGAS $125,867,312

13 WASHINGTON,DC $120,014,951

14 PHOENIX $115,499,244

15 TAMPA $106,669,166

16 MINNEAPOLIS $85,739,737

17 SAN DIEGO $75,922,970

18 DETROIT $74,712,854

19 DENVER $63,422,948

20 SACRAMENTO $61,680,965

21 NASHVILLE $60,253,608

22 SAN ANTONIO $59,026,487

23 ST LOUIS $47,056,363

24 HARTFORD $46,052,492

25 SEATTLE $46,039,179

26 HARRISBURG $45,755,935

27 SALT LAKE CITY $45,045,070

28 MILWAUKEE $43,916,058

29 NEW ORLEANS $43,595,931

30 CHARLOTTE $42,870,944

NOTE: OAAA estimates Vivvix under reports OOH spend by approximately 25%. Source: Vivvix (a MediaRadar Co.)

https://oaaa.org/wp-content/uploads/2024/04/OOH-Ad-Spend-by-DMA-2023.pdf


Out of Home Advertising Association of America 

Top 30 Total Local Ad Spend Markets: OOH Share Analysis
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Access the full report here

Total Local 
Ad Spend 

Rank

DMA MARKET
Total Local Ad 

Spend
OOH Local Ad 

Spend

OOH Ad 
Spend DMA 

Rank

OOH Share of 
DMA Local Ad 

Spend 

1 NEW YORK $3,301,347,592 $842,159,227 1 25.5%

2 LOS ANGELES $2,221,631,013 $601,660,424 2 27.1%

3 CHICAGO $1,413,746,722 $236,061,332 3 16.7%

4 DALLAS $1,051,113,360 $203,654,202 5 19.4%

5 SAN FRANCISCO $1,042,140,002 $205,044,523 4 19.7%

6 HOUSTON $981,202,745 $154,948,242 9 15.8%

7 WASHINGTON,DC $969,305,640 $120,014,951 13 12.4%

8 PHILADELPHIA $959,423,612 $144,098,553 10 15.0%

9 MIAMI $890,783,348 $199,696,274 6 22.4%

10 BOSTON $854,711,889 $137,988,418 11 16.1%

11 ATLANTA $798,085,619 $191,667,320 7 24.0%

12 PHOENIX $662,869,096 $115,499,244 14 17.4%

13 DETROIT $640,635,155 $74,712,854 18 11.7%

14 TAMPA $603,397,283 $106,669,166 15 17.7%

15 ORLANDO $593,312,400 $179,041,942 8 30.2%

16 DENVER $521,975,597 $63,422,948 19 12.2%

17 SEATTLE $477,580,977 $46,039,179 25 9.6%

18 MINNEAPOLIS $476,658,297 $85,739,737 16 18.0%

19 SAN DIEGO $451,174,586 $75,922,970 17 16.8%

20 LAS VEGAS $431,061,328 $125,867,312 12 29.2%

21 CLEVELAND $416,424,662 $40,508,909 32 9.7%

22 ST LOUIS $378,324,250 $47,056,363 23 12.4%

23 PITTSBURGH $336,092,962 $36,347,286 35 10.8%

24 SAN ANTONIO $335,342,716 $59,026,487 22 17.6%

25 SACRAMENTO $332,959,109 $61,680,965 20 18.5%

26 INDIANAPOLIS $330,620,275 $28,904,937 42 8.7%

27 BALTIMORE $302,105,401 $22,287,817 52 7.4%

28 MILWAUKEE $294,445,712 $43,916,058 28 14.9%

29 SALT LAKE CITY $291,259,841 $45,045,070 27 15.5%

30 HARTFORD $291,191,222 $46,052,492 24 15.8%

NOTE: OAAA estimates Vivvix under reports OOH spend by approximately 25%. Source: Vivvix (a MediaRadar Co.)

https://oaaa.org/wp-content/uploads/2024/04/Total-Local-Media-and-OOH-Ad-Spend-Ranked-by-DMA-2023.pdf


Out of Home Advertising Association of America 

Top 30 OOH Markets Ranked by Share of Total Local Ad Spend
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Access the full report here

Total Local 
Ad Spend 

Rank

DMA MARKET
Total Local Ad 

Spend
OOH Local Ad 

Spend

OOH Ad 
Spend DMA 

Rank

OOH Share of 
DMA Local Ad 

Spend 

150 RAPID CITY $16,907,516 $11,588,227 92 68.5%

191 VICTORIA $5,658,610 $3,449,931 141 61.0%

167 CASPER $12,127,392 $6,928,811 121 57.1%

190 MANKATO $5,816,395 $3,070,129 145 52.8%

147 PANAMA CITY $17,619,393 $8,313,504 111 47.2%

134 ALBANY,GA $23,279,707 $10,819,914 97 46.5%

157 JACKSON,TN $14,417,368 $6,454,813 126 44.8%

148 ODESSA $17,470,030 $7,326,982 116 41.9%

177 BLUEFIELD $8,514,444 $3,534,637 139 41.5%

141 ERIE $18,447,165 $7,638,369 115 41.4%

139 DULUTH $21,076,829 $8,499,894 110 40.3%

135 BILLINGS $22,986,723 $9,034,770 105 39.3%

143 LUBBOCK $17,900,134 $6,823,021 122 38.1%

89 HUNTSVILLE $52,049,964 $19,832,534 57 38.1%

142 LAKE CHARLES $18,219,339 $6,767,736 124 37.1%

109 BILOXI $39,556,494 $14,565,851 71 36.8%

61 MOBILE $93,971,899 $34,210,267 36 36.4%

115 WILMINGTON $37,499,698 $13,426,407 82 35.8%

164 ALEXANDRIA $12,759,784 $4,513,462 134 35.4%

149 LAREDO $17,033,349 $5,982,925 129 35.1%

110 PALM SPRINGS $39,487,855 $13,867,542 79 35.1%

124 SALISBURY $32,682,227 $11,425,120 94 35.0%

73 FLINT $60,847,883 $20,888,596 54 34.3%

160 YUMA $13,637,370 $4,643,640 131 34.1%

121 MACON $34,624,896 $11,515,718 93 33.3%

156 AMARILLO $14,559,368 $4,804,910 130 33.0%

104 BOISE $44,110,873 $14,466,395 73 32.8%

188 JONESBORO $6,009,353 $1,962,998 150 32.7%

158 TOPEKA $14,114,164 $4,574,114 133 32.4%

99 MYRTLE BEACH $46,555,411 $14,985,767 68 32.2%

NOTE: OAAA estimates Vivvix under reports OOH spend by approximately 25%. Source: Vivvix (a MediaRadar Co.)

https://oaaa.org/wp-content/uploads/2024/04/2023-OOH-Spend-Share-Rank-of-Local-DMA-Market-Ad-Spend.pdf


Out of Home Advertising Association of America 

Total Local Ad Spend by Market by Media Channel
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Access the full report here

NOTE: OAAA estimates Vivvix under reports OOH spend by approximately 25%. Source: Vivvix (a MediaRadar Co.)

https://oaaa.org/wp-content/uploads/2024/04/2023-Local-Ad-Spend-by-Market-by-Ad-Channel-Chart.pdf
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2022 Product Industries Ad Spend by Ad Channel

Access the full report here

NOTE: OAAA estimates Vivvix under reports OOH spend by approximately 25%. Source: Vivvix (a MediaRadar Co.)

https://oaaa.org/wp-content/uploads/2024/04/2023-Product-Industries-Ad-Spend-by-Ad-Channel-Chart.pdf


Out of Home Advertising Association of America 

2023 Total Media Spend by Product Industry by Month
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Access the full report here

NOTE: OAAA estimates Vivvix under reports OOH spend by approximately 25%. Source: Vivvix (a MediaRadar Co.)

https://oaaa.org/wp-content/uploads/2024/04/2023-Product-Industries-Total-Ad-Spend-by-Month-Chart.pdf


Out of Home Advertising Association of America 

OOH Share: Total US Core Media Spend of $337 Billion
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Source: MAGNA, OAAA

In 2023, OOH growth outperformed digital 

display, magazine, newspaper, radio, and TV

Access the full report here

https://oaaa.org/wp-content/uploads/2024/04/Total-US-Core-Media-Spend-1980-2023.pdf


Out of Home Advertising Association of America 

US Total Core Media 2023 Growth + 2024 Forecast
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2023

• Total media grew 5.7%

• OOH grew 2.1%

2024 MAGNA Forecast

• Total media growth of 6.7%

• OOH growth of 5.2% 



Out of Home Advertising Association of America 

OOH Advertising Displays Nationwide
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Source: OAAA 
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