2023 Facts and Figures

2023 OOH Ad Spend Hits

Record $8.73 Billion

OOH Growth in 2023: Top Ten Product Categories

+2.1%

Among the 2023 fastest growing ad
channels, OOH outperformed digital display,
magazine, newspaper, radio, and TV
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OAAA members can access the complete 2023 OOH Facts & Figures report here.
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