OOH Political Ads Influence Likely Voters

68% of likely voters have seen OOH political advertising
o of likely voters who have seen OOH political ads in the past year trust them to
5 /o be truthful and accurate

o of likely voters who have seen OOH political ads in the past year say they are
49 /o personally influential, and 20% rate them very influential

Most rate OOH ads as informative Top reasons OOH political ads are appealing *

(top three choices among adults 18-34)
Informative Not disruptive like TV, radio/online ads

Influential Easily shared on social media
Authentic Short Form
Trustworthy

OOH over indexes with key voting blocs”
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Impact of OOH political ads’

Reminds me of the need and value of voting
Younger likely voters (GenZers 29%,
Increases my awareness on issues Millennials 30%) are especially likely
to say OOH political ads increases
Generates interest to do research on candidates or issues their awareness on issues.
Increases my intention to vote for a candidate

*Among likely voters

Source: Morning Consult

o aaa v M o R N I N G C 0 N S U LT’ Methodology: Conducted online between February 23-25, 2024 among a sample of 1,616 likely 2024 voters age 18-64. Data
N/}

were weighted to approximate a target sample of likely voters age 18-64 based on age, gender, race, Hispanic/non-Hispanic,
education, and region. Results from the full survey have a margin of error of plus or minus 2 percentage points




