
Maximizing OOH in Today's Marketplace 
Key 2023 Trends & Consumer Insights



OOH Industry Growth
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2022: OOH Fastest Growing Ad Channel, Surpassed 2019 
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Source: MAGNA 
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OOH Ad Spend Grew 20.7% to $8.6 Billion
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OOH Ad Spend: Top 10 Product Categories
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Source: Vivvix
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#1 OOH Product Category: Healthcare

Source: The Harris Poll
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Top 10 OOH Advertisers 2022
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Source: Vivvix
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As COVID Fears Level, Economic and Inflation Concerns Remain High
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Source: Harris Poll America This Week Tracker (2023)
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Impact of Maintaining or Increasing Ad Spend in Last Recession 
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2023 + 2024 Ad Spend Growth Projections

10

Source: MAGNA (September2023) | CE= Cyclical events (Political + Olympics) 
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2024 US Political Ad Spend Projected to Reach $10 - $12 Billion 
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Content:

Political Advertising is Different

OOH Proof Points for Political & Advocacy

2023 Political Preview & Opportunities

OOH Political Case Studies

Political Agencies and Organization Contact List

APPENDIX

Å OOH Political & Advocacy Ad Examples

Å Voter Trend Statistics

Å Creative & Media Planning Resources

Political Primer: OOH Delivers Value and Effectiveness 

https://oaaa.org/resources/sales-tip-ooh-resources-to-maximize-political-advertising-sales/
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OOH Political Ad Spend: A Growth Category

Source: Vivvix
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OOH Political Ad Spend: 66% Occurs in Second Half
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Source: Vivvix 
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Almost 85% of OOH Political Ad Spend is Locally Driven

15

Source: Vivvix 
OOH Political Ad Spend by Category Type 2013 - 2022



Consumer Journey & Experience
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Almost 80% of Workers are Commuting

Source: Morning Consult
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Transit and Airport Volume Continue to Grow 
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Source: APTA, US DOT  

Å Up 10.4% July 2023 vs. July 2022

Å Up 1% July 2023 vs. July 2019

Å Up 12.5% January ð July 2023 vs. January ð July 2022 

Å Up 13.6% in Q2 2023 vs. Q2 2022
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Consumer Mobility + OOH Reach Drives Ad Notice
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Source: Morning Consult
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OOH Complements Consumer Experiences, Engages When Most Likely to Act

21

Source: Morning Consult
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Consumers Are Highly Engaged With OOH 
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Source: The Harris Poll



Out of Home Advertising Association of America 

OOH Engagement Drivers: Brand Loyalty, Locality, Influencers, Special Offers
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Source: The Harris Poll
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OOH Ads Most Likely to Engage Consumers: Colorful, Clever and Clear
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Source: The Harris Poll
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Social Media Users Notice OOH Ads Posted on Platforms
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How often do you see out of home advertisements reposted on the following social media platforms?  

Among users of each social media platform

Source: The Harris Poll
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OOH Generates Highest Ad Recall of All Core Media
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Source: Solomon Partners
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OOHõs Valuable Audience
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Source: The Harris Poll, Morning Consult

44
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OOH Resonates with Multicultural Consumers
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Source: Morning Consult
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2023 Holidays: Consumer Travel Intent
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2023 Holidays: Consumer Gift Shopping Intent
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Digital Transformation
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Consumer Concerns with Digital Media
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Source: The Harris Poll
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Digital: Key Growth Driver for OOH  
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Source: MAGNA, OAAA, Yahoo

13.5K
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Digital OOH Generates Consumer Engagement
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Source: Morning Consult, Nielsen 

70% 

65% 

52% 

of consumers have recently noticed 

digital billboard ads 

of viewers took action after seeing 

digital billboard ads (search, store 

visit, social media post)

of viewers engaged in a mobile 

device action (website visit, 

purchase, access discount) 
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Nearly Half Say Contextual OOH Ads Are More Interesting
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Source: The Harris Poll
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Programmatic: Significantly Expanding DOOH Opportunities
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Source: WARC, Alfi

v

Omnichannel Demand-Side-Platform integrations 

into DOOH Supply-Side Platforms continue to grow

Programmatic DOOH in 2023:  

ÅProjected growth of 48% over 2022 

ÅProjected to be 23% of DOOH 

Key Drivers: 

ÅShorter lead times 

ÅGreater flexibility

ÅAggregated Scale

ÅConsistent targeting/data 
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VOOH Attributes & Competitive Advantages
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Source: Nielsen, Solomon Partners, Marketing Sherpa



OOH Effectiveness
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Almost Four in Five Act Following Recent OOH Ad Exposure
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Source: Morning Consult
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OOH Engages Consumers On Journeys to Retail Stores
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Source: Morning Consult
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OOH Influences Consumer Purchase Decisions
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Source: Morning Consult
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OOH Primes Mobile Activation
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Source: Morning Consult
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OOH Most Efficient at Driving Online Activation

Source: Comscore
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OOH Ads Amplify All Media Plans ðDelivers Huge Boost to Search ROI 
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Source: Benchmarketing

+40%
OOH boosts ROI 

of Search
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OOH Engages Gen Z + Millennials ðReaches Them Again on Social Media 
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Source: The Harris Poll



Out of Home Advertising Association of America 

OOH Key Product Category Ads Most Relevant to Consumers
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Source: The Harris Poll


