
Maximizing OOH in Today's Marketplace 
Key 2023 Trends & Consumer Insights



OOH Industry Growth
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2022: OOH Fastest Growing Ad Channel, Surpassed 2019 
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Source: MAGNA 
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OOH Ad Spend Grew 20.7% to $8.6 Billion
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OOH Ad Spend: Top 10 Product Categories
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Source: Vivvix
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#1 OOH Product Category: Healthcare

Source: The Harris Poll
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Top 10 OOH Advertisers 2022
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Source: Vivvix
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As COVID Fears Level, Economic and Inflation Concerns Remain High
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Source: Harris Poll America This Week Tracker (2023)
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Impact of Maintaining or Increasing Ad Spend in Last Recession 
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2023 + 2024 Ad Spend Growth Projections
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Source: MAGNA (September 2023) | CE= Cyclical events (Political + Olympics) 
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2024 US Political Ad Spend Projected to Reach $10 - $12 Billion 
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Content:

Political Advertising is Different

OOH Proof Points for Political & Advocacy

2023 Political Preview & Opportunities

OOH Political Case Studies

Political Agencies and Organization Contact List

APPENDIX

• OOH Political & Advocacy Ad Examples

• Voter Trend Statistics

• Creative & Media Planning Resources

Political Primer: OOH Delivers Value and Effectiveness 

https://oaaa.org/resources/sales-tip-ooh-resources-to-maximize-political-advertising-sales/


Out of Home Advertising Association of America 13

OOH Political Ad Spend: A Growth Category

Source: Vivvix
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OOH Political Ad Spend: 66% Occurs in Second Half
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Source: Vivvix 
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Almost 85% of OOH Political Ad Spend is Locally Driven

15

Source: Vivvix 
OOH Political Ad Spend by Category Type 2013 - 2022



Consumer Journey & Experience
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Almost 80% of Workers are Commuting

Source: Morning Consult
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Transit and Airport Volume Continue to Grow 
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Source: APTA, US DOT  

• Up 10.4% July 2023 vs. July 2022

• Up 1% July 2023 vs. July 2019

• Up 12.5% January – July 2023 vs. January – July 2022 

• Up 13.6% in Q2 2023 vs. Q2 2022
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Consumer Mobility + OOH Reach Drives Ad Notice
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Source: Morning Consult
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OOH Complements Consumer Experiences, Engages When Most Likely to Act
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Source: Morning Consult
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Consumers Are Highly Engaged With OOH 
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Source: The Harris Poll
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OOH Engagement Drivers: Brand Loyalty, Locality, Influencers, Special Offers
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Source: The Harris Poll
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OOH Ads Most Likely to Engage Consumers: Colorful, Clever and Clear
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Source: The Harris Poll
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Social Media Users Notice OOH Ads Posted on Platforms
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How often do you see out of home advertisements reposted on the following social media platforms?  

Among users of each social media platform

Source: The Harris Poll
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OOH Generates Highest Ad Recall of All Core Media
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Source: Solomon Partners
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OOH’s Valuable Audience
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Source: The Harris Poll, Morning Consult

44
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OOH Resonates with Multicultural Consumers
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Source: Morning Consult
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2023 Holidays: Consumer Travel Intent
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2023 Holidays: Consumer Gift Shopping Intent
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Digital Transformation
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Consumer Concerns with Digital Media
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Source: The Harris Poll
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Digital: Key Growth Driver for OOH  
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Source: MAGNA, OAAA, Yahoo

13.5K
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Digital OOH Generates Consumer Engagement
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Source: Morning Consult, Nielsen 

70% 

65% 

52% 

of consumers have recently noticed 

digital billboard ads 

of viewers took action after seeing 

digital billboard ads (search, store 

visit, social media post)

of viewers engaged in a mobile 

device action (website visit, 

purchase, access discount) 
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Nearly Half Say Contextual OOH Ads Are More Interesting
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Source: The Harris Poll
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Programmatic: Significantly Expanding DOOH Opportunities
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Source: WARC, Alfi

v

Omnichannel Demand-Side-Platform integrations 

into DOOH Supply-Side Platforms continue to grow

Programmatic DOOH in 2023:  

• Projected growth of 48% over 2022 

• Projected to be 23% of DOOH 

Key Drivers: 

• Shorter lead times 

• Greater flexibility

• Aggregated Scale

• Consistent targeting/data 
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VOOH Attributes & Competitive Advantages
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Source: Nielsen, Solomon Partners, Marketing Sherpa



OOH Effectiveness
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Almost Four in Five Act Following Recent OOH Ad Exposure
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Source: Morning Consult
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OOH Engages Consumers On Journeys to Retail Stores
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Source: Morning Consult
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OOH Influences Consumer Purchase Decisions
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Source: Morning Consult
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OOH Primes Mobile Activation
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Source: Morning Consult
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OOH Most Efficient at Driving Online Activation

Source: Comscore
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OOH Ads Amplify All Media Plans – Delivers Huge Boost to Search ROI 
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Source: Benchmarketing

+40%
OOH boosts ROI 

of Search
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OOH Engages Gen Z + Millennials – Reaches Them Again on Social Media 
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Source: The Harris Poll
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OOH Key Product Category Ads Most Relevant to Consumers
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Source: The Harris Poll
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OOH Reaches QSR Consumers      Drives Sales 

Source: The Harris Poll
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OOH Automotive Ads Generate Consumer Notice & Action

Source: The Harris Poll
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OOH Impact with Key Product Categories 

• Alcoholic Beverages

• Automotive

• Cannabis

• Financial Services

• Healthcare Services

• Home Improvement/Hardware Stores

• Hotels

• Insurance Services

50

• Legal Services

• Luxury Apparel

• Pharmaceuticals

• Political

• Quick Service Restaurants

• Sports Betting

• TV/Video Streaming Services

OOH impact in driving notice and engagement, along with ad 

message content most likely to resonate with consumers
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Measurement of OOH Performance and Audience
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Borrell Local Ad Spend Research: OOH Important to Master Marketers
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Source: Borrell

Determining ROI:  

• Most important issue for local advertisers to solve 

Large local businesses $1 million+ in sales:  

• 42% of novice marketers are the business owner vs. 

29% for Master Marketers 

• 44% of Master Marketers use OOH vs. 21% of 

Novice Marketers

• Master Marketers spend 4X more on total 

advertising and 5X more on OOH 



OAAA Member Benefits – Marketing Resources
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OOH Facts & Figures

• MegaBrands – top 100 OOH advertisers

• OOH Revenue – quarterly analysis of OOH performance

• Market Share – tracking OOH share of total ad spend

• Revenue by Format – ad spend by OOH's four categories

• Historical Revenue – OOH ad spend trends by year

• OOH Measurement – links to US market lists by DMA and CBSA
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OAAA Website – Marketing Research Studies
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Out of Home Advertising Association of America 

Remaining 2023 Marketing Research Initiatives 

• OOH ROI/MMM Media Allocation Analysis and Recommendations 

(Benchmarketing) 
Prove the value of OOH in comparison to core competitive media channels, and provide 

benchmarks for OOH allocation of media spend based on budget size, KPI and product 

category. 

• Marketing Mix Modeling (MMM) Case Study with Major Brand

(Sequent Partners)

In 2021, OAAA produced best practices for performance measurement of OOH in marketing mix modeling 

(MMM) and attribution models. This before and after ROI case study with a major brand will show current 

modeling practices have undervalued OOH and, therefore, should increase both consideration of and 

media share allocation to OOH by brands, agencies and the modelers. 
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OAAA Website – Customized Marketing Resources
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• ADVERTISING MEDIA SPEND – Kantar 

• DEMOGRAPHIC ANALYSIS (by select 

geography) - EASI Demographics  

• DMA DEMOGRAPHIC PROFILES & STATE 

DMA MAPS - SRDS 
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• Develop a sales strategy by product category and month

• Can be done on more focused segmentation levels such as category, sub-category and micro-category

• Data for approximately 180 DMA markets across the US

Local Sales Product Category Analysis and Planning

Source: Kantar
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OOH Effectiveness – Case Studies Library
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Guidelines & Standards
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• Sample Business Documents: Format Contracts, Proof of Performance Report, Request for Information, Request for Proposal 

• Guides: Planning for OOH Media, Video OOH, OOH Measurement & Analytics

• Best Practices: OOH Advertising, Audience Exposure, OOH Marketing Mix Modeling and Attribution, Photography, Creative, Principles for Privacy & Data, Code of Conduct, DOOH

• Standards and Specifications: Standard OOH Business Practices,  Print Specifications, Place-Based DOOH Practices, Open Direct, Digital Aspect Ratios

• Guidelines: Mobile and Social Applications for OOH, OOH Data Exchange API, OOH Data Usage, Digital Display API Monitoring, Digital Lighting, Digital Billboard Security 
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OOH – Sales Training

61

INTRODUCTION to MODULES 

MODULE 1 - VALUE OF OOH ADVERTISING

MODULE 2 - MEASURING OOH AUDIENCES

MODULE 3 - UNDERSTANDING CLIENT OBJECTIVES

MODULE 4 - CRAFTING CLIENT PROPOSALS

MODULE 5 - SALES STRATEGIES USING OOH RATINGS

MODULE 6 - TURN YOUR PRESENTATION INTO COMPELLING CONVERSATIONS

MODULE 7 - A REVIEW OF BASIC SELLING SKILLS

MODULE 8 - EXPRESSING THE TRUE VALUE OF OOH

MODULE 9 - TRANSIT
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OOH Sales Training:  Module 4 - Crafting Client Proposals
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Creative Resources
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Where industry experts go to share and learn

• Learn from OOH industry experts to enhance your clients’ 

creative campaigns

• Access creative tools and best practices: 

• OOH Mockup Generator – one of the best resources 

an OOH media company can utilize, as the right 

creative dramatically increases advertiser response 

and enhances the probability of ad renewal.

• Creative Library – Access to archives of OOH creative 

across formats

• Creative Best Practices – Released annually providing 

guidance on how to tailor OOH Creative

• Stay connected through special reports, newsletters, on-

demand video series, and more
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• Free to use

• One time registration

Effective Creative = 

Advertiser Results = 

Higher Renewal Rates

OOH Creative Mockup Generator – https://oohmockupgenerator.oaaa.org/
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Zoom feature

OOH Formats: 

Bulletin

Poster

Custom Extension

Wall

Bus

Bus Shelter

Taxi 

Mobile Billboard

Transit Station

Shopping Mall

Airport

Newstand

Bench

OOH Environment Views:

Highway

Urban

Suburban

Rural

 

Renderings can 

be emailed directly to 

clients

OOH Creative Mockup Generator – https://oohmockupgenerator.oaaa.org/
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OOH Industry Directories

66

• Member Directory - Access to and placement in the OAAA’s directory comprised of OAAA Members. 

• Tech Locator - An easy-to-use online tool, allows anyone the ability to quickly search for providers 

offering data and technologies essential to the growing OOH business.

• OOH Media Locator – has multi-level search capabilities to locate media operators by CBSA or 

DMA market, media category, and a specific format.
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THANK YOU!

Questions/Feedback/Requests: snicklin@oaaa.org
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