AAAAAAAAAAAAAAAAAAAAAAAA

poppi X OUTFRONT/






i

_ 4m|® Canarsie-Rocka..
.48~/ ® Canarsie-Rocka. %

A healthy, great tasting prebiotic soda
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OUTFRONT CASE STUDY

poOppi Campaign

Target: 18-44, Female/Male (Primarily Female), Culture pny |2 NEEOE SN J LT
forward GenZ and Millennials. Healthy lifestyle, active, ' Agl & O00®56E
always on the go. | , \ AR (| e 00000

enter with or buy Met oCard at all
times or see agent at 14 St &4 «v
'

Timing: July-August (4-6 weeks)

OOH Media: Billboards, Urban Panels, Buses

Goa

- Build awareness during beverage season (summer) and
ahead of Amazon Prime Day (July)

- Amplify buzz and momentum by celebrating content
creators on OOH

- Capture the attention of consumers outside during NY's
highly energetic return post-pandemic
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SOURCE: INSTAGRAM, 2022
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Sdrinkpoppl

@drinkpoppi
@mta

DRINKPOPPI
Posts Follow

@ drinkpoppi @
New York City, N.Y.

903 likes
drinkpoppi Talk about a pinch me moment! 3%
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DRINKPOPPI
Posts Follow

drinkpoppi @
New York City, N.Y.

Qv
338 likes

drinkpoppi Look Mom! I'm on a billboard!
now that's what | call a soda serve. @ &
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DRINKPOPPI
Posts

drinkpoppi @
New York City, N.Y.
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536 likes
drinkpoppi The biggest flavor in The Big @@ !!
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Posts

YULINGWU
( Posts

@ yulingwu @ @yU|II’]gWu

/ Paid partnership - Poppi

i lleikpem
isabelleikpeme @isabelleikpeme

[y e )

®Pelham Bay Par..  2m|®Flatbush Av-Br..  1m
® Woodlawn 2m|® Brooklyn Bridg.. 4m

Liked by keysa_quenne and others

R [k EE =8 MooV
|8 : - 9,990 likes

( | [ 7 -~ e~ \ yulingwu It's a hot gut summer and I'm ready
@drinkpoppi today @ /' Ll ((( g X N to be poppi(n) bottles of these bad boiz all

isabelleikpeme majorrrrr big flavor energy with
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MAC_DADDYY KATEE.BARTLETT

Posts Follow Posts
@mac_daddyy Katee.bartlett @katee.barlett

¥ New York City, N.Y.

S A

drinkpoppi and mac_daddyy

® Parkchester 1m| ® Brooklyn Bridg..
® Bumnside Av 3m|@® Crown Hts-Utic..

- - 3 | - Al 9,251 likes X
1,626 likes oo e ‘ e — AR katee.bartlett @drinkpoppi | am your biggest -l '
drinkpoppi Orange you glad | got that Big S fan. #bigflavorenergy all summer long 9/ =
Flavor Energy!? ®= Just like me @drinkpoppi is #poopipnartner #bfe
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UARMYHOPE

Posts
@uarmyhope

Out of home has
the power to cross
geographies and
reach global
audiences

on the street with you

2 youtu.be/r6WbbU_ILCA

J-Hope of Korean boy
band BTS

Qv

8,643,361 likes
uarmyhope HAPPY ¢
August 3, 2022
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“It’s a big push to get our name out there and to
saturate the city of New York.”
= DIGIDAY

2 9 M + ) ) Why gut health soda brand Poppi aims to
Social Impressions ‘saturate’ New York City with OOH ads as it
targets Gen Z, millennials
95 M + Social Reach
P R Ess Glossy, Digiday, The Cut

July 5, 2022 | By Julian Cannon

Poppi, a gut health beverage brand created in 2020, has primarily used social
media platforms like TikTok and Instagram, platforms where conversations

about gut health have been popular in recent years, to get the word out. This
month, the brand is shifting gears from digital to field marketing for the first

time with an out-of-home advertising campaign.

“Everyone has been locked down for the last few ,. ;
Everyone has been locked down for the last few years, and we've been
9 b d t t t t d I I desperate to get out and really show who and what Poppi is]” said Allison
ye a rs , a “ d we ve e e “ es p e ra e o g e o u a “ re a y Ellsworth, founder of Poppi, adding that the brand’s campaign features out-
of-home ads while also using social media influencers to promote the

show who and what Poppi is.” - Allison Ellsworth,
F o u n d e r of P o p p i :::1:;; Ei; :j;?p::; York, Poppi is also doing 270 demos across the

SOURCE: Why gut he
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poppi‘ BFE campaign launch to go live a week
before Amazon’s July Prlme Day

WIFl  usB

9 BEST rOP
1ILLION ELLER 25

In sales within the first week Within all of grocery during On all of Amazon
Amazon Prime Da
: I 12



