‘ OOH Influences
Springtime Gift
J Purchasing

Younger Consumers & Urbanites Most Likely Influenced by OOH

Consumers who say OOH ads are likely to influence their purchase decisions for these occasions:
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Fluid Springtime Gift Purchasing Boosts OOH Influence

When consumers plan to make most of their springtime gift purchases, March - June:

A7 A little each month

rx 3798 No specific month yet planned
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Gift Spending plan to plan
Mostly Equivalent 69% spend the to spend
to Last Year same more

Source: OAAA, The Harris Poll. Methodology: conducted online within the US by The Harris Poll
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(‘ The Harris PO" from February 14 - 21, 2023 among 1,005 US adults ages 18 - 64, weighted to reflect the US
4 A STAGWELL COMPANY population across age, gender, race/ethnicity, region, income, household size, and employment.




