"\ OOH Generates High
Levels of Consumer
J Engagement

880/ of US adults have noticed an
o OOH ad in the past month

8()/ of US adults took an action after
(o) recently seeing an OOH ad including:

~J

(YA 7 used search to look up information about the advertiser

PALZ watched a television program

ri=LY visited an advertiser's social media

rI:-L79 visited an advertiser's website

X579 tuned to a radio station

I A7 visited an advertised restaurant
23%
22%

visited a store or other business advertised

watched a movie in the theater

21% talked about the advertisement or product with others

of US adults took an action on their mobile device
after recently seeing an OOH ad including:

~
)]
o

I3V used search to look up information about the advertiser

A {8 made an online purchase

i {$ visited an advertiser's website

iV accessed a coupon, discount code, or other info using QR code, tap or SMS/text

y1:5/3 downloaded or used an app shown in the ad

of US adults are more
likely to notice OOH ads
aligned with their needs

of US adults are more likely
to notice OOH ads tailored
to the consumers’ location

N\ Source: OAAA, Morning Consult. Methodology: conducted online within the US by Morning
(. W MORNING CONSULT Consult from November 10 - 15, 2022 among 1,461 US adults ages 18 - 64, weighted to
4

reflect the US population across age, gender, race/ethnicity, region, and education.




