‘ OOH Advertising: Massive
Reach Drives Consumer
J Notice & Favorability

Consumer Mobility Heightens OOH Ad Exposure

86% of adults have driven or 56% of adults have walked in a

ridden in a vehicle in the
past 30 days

Commuting to Work — US Adults

77%

55%
22%

town, city, or downtown
in the past 30 days

OOH’s Massive Reach Generates High Consumer Notice

88% of adults have seen OOH 85% of adults look at OOH ads all,

ads in the past 30 days

most or some of the time

OOH Ads Evoke High Favorability with Consumers

of adults view billboard ads
favorably, higher than any
competitive media

net favorability rating for OOH ads
beats digital media, radio, podcasts,
streaming audio
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Source: OAAA, Morning Consult. Methodology: conducted online within the US by Morning
Consult from November 10 - 15, 2022 among 1,461 US adults ages 18 - 64, weighted to
reflect the US population across age, gender, race/ethnicity, region, and education.



