OOH Share of Overall US Media Spend - 2021

OOH Newspapers

0 1.5% $4.4B  Magazines
2.5% 37 1.2% $3.5B
Broadcast TV
9.7% $27.8B

Cable TV
10.1% $28.7B

Radio
3.8% $10.8B

Digital
(Desktop/Mobile)
71.1% $202.0B

Source: MAGNA, OAAA
Note - Digital media includes search, video, audio, social, display on desktop and mobile devices.



