2022 January - September OOH Advertising Expenditures
Ranked By Total Spending

Total 2022 January - September OOH Expenditures
Overall Percentage Change January - September '22 vs '21

Industry
Categories

| ocal Services &
Amusements

Retalil

Media &
Advertising

Restaurants

Government,
Politics & Orgs

Public Transport,
Hotels & Resorts

Financial
Services

Insurance & Real
Estate

Schools, Camps
& Seminars

Automotive
Dealers &
Services

Total Top Ten
Categories

Jan - September

2022

(thousands)

$1,596,600.6

$591,384.4
$549,841.7
$452,250.2

$427,916.4
$405,015.6

$363,575.0

$336,163.2

$222,017.8

$220,500.2

$5,165,265.1

% of Total

Revenue

25.1%

9.3%
8.6%
7.1%

6.7%

6.4%

5.7%

5.3%

3.5%

3.5%

81.2%

Source: Kantar, OAAA - November 2022
Prepared by the Out of Home Advertising Association of America

[.: Out of Home Advertising Association of America

Rank

~ W

Ol

10

Jan -
September
2021 Rank
(thousands)
$1,335,304.6 1
$510,481.3 2
$368,907.9 5
$379,923.2 4
$341,856.7 6
$266,269.3 7
$269,282.9 8
$381,865.7 3
$176,019.4 10
$201,452.6 9
$4,231,363.6

$6,364,424,862
25.7%
Category Growth % ?::r_lge
22vs '21 129 vs '21
($M)
$261,296.0 19.6%
$80,903.1 15.8%
$180,933.8 49.0%
$72,327.0 19.0%
$86,059.7 25.2%
$138,746.3 52.1%
$94,2921 35.0%
$-45,702.5 -12.0%
$45,998.4 26.1%
$19,047.6 9.5%
$933,901.5




