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Goal

A craft non-alcoholic beer brand ran a 
bus media campaign in Seattle with a 
focus on driving website visitation to its 
website and product-specific pages.

KPIs

Drive website traffic

Lift in web pages 

* Brand imagery is concept artwork similar to actual campaign



This campaign 
focused its 
coverage in 
King County, 
saturating 
Downtown 
Seattle and 
Bellevue with 
bus mediaCampaign Parameters:

• 200 Bus Kings
• 15 Bus Ultra Super King
• March 2022 - April 2022
• 4 week study period
• KPI Measured: Lift in web pages, 

drive website traffic
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Observed web traffic soared throughout the 
campaign, with a measured impact of….

Source:  StreetMetrics, 2022

    3.4x
More likely to visit 

the brand’s website 
in the 3rd week of 

the campaign

Lift in web 
visitation to the 

homepage 

Lift in website 
visitation to the 

product page

* Brand imagery is concept artwork similar to actual campaign

    1.9x     75%
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Visitation Performance  |  Exposure Time Frame
Performance analysis of the homepage visitation rate by the week

Source:  StreetMetrics, 2022.  Data shown here are directional.
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INSIGHT. Individuals exposed to 
the ads were 3.4x more likely to 

visit the brand’s homepage during 
the third week of the study
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Visitation Performance  |  Day of Week
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Performance analysis of the homepage visitation rate by the day
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Source:  StreetMetrics, 2022.  Data shown here are directional.

INSIGHT. Individuals exposed to 
the ad were 2x more likely to visit 
the homepage on Saturday than 

any other day of the week
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Visitation Performance  |  Time of Day
Performance analysis of the home and subsidiary page visitation rate by the hour

Source:  StreetMetrics, 2022.  Data shown here are directional.
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INSIGHT. Individuals exposed to 
the ad were 56% more likely to be 

observed on the brand’s 
homepage between 12-6pm PST 


