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OOH is often seen as a

advertising medium 
NICE-TO-HAVE



“STRAIGHT
JACKET”

approach to creativity



Limited way to

Return on Investment 
EFFECTIVELY MEASURE



Ad Spend in OOH and Mobile

2007
COMPOUND ANNUAL 

GROWTH RATE  
(CAGR)  2016

COMPOUND ANNUAL 
GROWTH RATE  

(CAGR)   2021

OOH $4.0B 10%   $9.2B  4%   $11B

MOB  $1.5B  42%   $36.6B 23%   $102.31B



Digital is the main reason  
just over half of the companies  
on the Fortune 500 have
disappeared since the
year 2000 
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- Voluntary interactions  
  indicate high intent 
 
 - Amplify messaging 

 
 - Digital interactions are  

  highly measurable 
 
 - Digital integration provides a  

  unique/stand-out element 
 

DIGITAL AS A 
SOLUTION



LEVERAGING
DATA

- out of home
- points of interest
- behavioral intent
- recency

LOCATION
PROXIMITY



AUDIENCE
SEGMENTATION
and  
RETARGETING



ATTRIBUTION
- conversion tracking
- visitations
- pixel tracking



DO IT 
OUTDOORS

1.08%  
Click through rate

  
Campaign relative  
performance was  
650% higher than  
industry average  



LAMAR + 
WENDYS

11,818  
Total visitations

+249%  
Above industry  
average



WORLD CUP 2018 
ADIDAS

Deployed in 
40+ countries 
and languages 

Largest NFC 
implementation
globally  



PERSONALIZED  
CONTENT AND EXPERIENCES



HOW IT 
WORKS

Define  
content logic

Deliver
user experience

Analyze 
real-time data

Interact with 
smart object
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