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WHAT APUSH
NOTIFICATION?
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Hi there! Thirsty?

Stop by the Pepsi vending
around the corner to have a deliCl8
soda with real cola taste!

Show more
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1035 Peachtme Industna\ Bivd
Suwanes, GA,
(770) 497127 0

Go grab a refreshing Pepsi from the vending ma-
chine, and send in a video of you recycling the can for
a chance to win $500!

THIS IS YOUR GREAT PROMO AREA:
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REAL COLATASTE. 60% LESS SUGAR'
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Find more deals

CONNECT WITH US:
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WHAT A PUSH
NOTIFICATION?

e | ocation-based
programmatic buying
is not a push
notification L e e

e Messages are not sent '
to the user's lock
screen in this method
of advertising
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INCREASE AND MAINTAIN

RETENTION

e Sending out multiple high
value and content rich push * Workto get the Opt_

notifications can increase IN: users that have
app retention by 3-10x times i N
- croce (R opted in to receiving
push notifications
e Simply sending biweekly :
push notifications can help are retained at
toincreaseyour 90-dayapp  nearly twice the rate

retention rates by up to 2x f h t t
on i0OS and 6x on Android OFLSCI>



Interactive media can
increase your direct
rates by up to 56%

Combine push notifications with an
in app/message center message to
increase the read rate up to 2x
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WHAT WE DO
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CAMPAIGN
ATTRIBUTION
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Hi Anna! New to this mall?
Here are the top 5 places to shop for

the best deals this evening.

Show more
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CAMPAIGN
EXECUTION




OOH + Mobile = Increased ROI

- A USA Touch Points study once revealed that by adding out-of-home media to a
smartphone campaign, the can increase by

After seeing an OOH ad, of U.S. adults:

46% used a search engine to look up additional information
38% visited a Facebook page or posted a message on Facebook
23% posted a Twitter message
25% posted something on Instagram
- Nielsen Report

- DoltOutdoors geofenced three billboards and saw existing campaigns outperform
industry standards by

- The improved relevancy of the mobile ads encourages higher click-through-rates. In fact,
when paired with an out-of-home campaign, we’ve seen increase up to

Source: DoltOutdoors



BENEFITS FOR OOH



TRIALS UNDERWAY
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Contact Us

Jeff Gray
Chief Marketing Officer
jeff@boardactive.com

or

info@boardactive.com
678-383-2200
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