
2021 Holiday Travel & Shopping 
Consumer Intent

Among the 79% of US adults who plan to travel  
for the November/December holidays:

Among the 94% of US 
adults who plan to do 

holiday shopping:

Source: OAAA, OnDevice. 
Methodology: conducted online within the US by OnDevice from September 7 - 17, 2021 among 1,000  
U.S. adults ages 18–65. Weighted to reflect the U.S. population across age, gender, and income.

74%

will travel a 
similar distance  
or further than 
last year

50%

will travel at 
least 400 miles 
roundtrip
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39%

will travel at 
least 100 miles 
roundtrip

78%

will travel  
by car

42%

will travel  
by plane

58% 40%

46% 37% 37%55% 61%

will shop earlier  
than in past years

will spend more 
than last year

Clothing

Grocery Stores Big Box Stores Clothing Stores 

Toys Perfume, Cologne, & Cosmetics

Technology Products

will spend over 
$500 and 25% will 
spend over $1,000

will spend at least 
26% more than  
last year

Will do the most spending among  
these product categories:

Will spend more at these retailers  
compared to last year:


