Out of Home Advertisin g Association of f America

OOH: High Relevance for

Special Occasions Shopping

OOH Ads Useful for Mother’s Day,
Father's Day, Graduations and
Weddings Gift Giving

Consumers who find OOH ad messages useful when
shopping for these special occasions:

2% of adult consumers

9% of adult men

5% in cities of 1M+ population

2% of Millennial men
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6% of Millennials in cities of 1M+ populations

Purchases by Younger Consumers,
Urbanites Most Likely to be
Influenced by OOH Ads

Customers who say OOH ads are likely to influence their
purchase decisions for these occasions:

Mother’s Day
61% Gen Z

60% in cities of 1M+ population

58% Millennials

Father’s Day

54% in cities of 1M+ population

Graduations
50% in cities of 1M+ population

49% Gen Z

Weddings
58% in cities of 1M+ population

51% Gen Z

47% Millennials

Top Gift Choices
for Spring/Summer
Special Occasion
Shopping

Mother’s Day

& 34% Flowers

@ 23% Gift Cards

ﬁ 21% Chocolates/
Sweets

Gift Cards are Top Choice for
these Occasions:

@ 34% Graduations

@ 23% Weddings

@ 21% Fathers Day
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race/ethnicity, region, income, household size, and employment.



