OOH Drives Automotive

Category Activation

OOH Automotive Ads
Generate Attention

Consumers who recently noticed an OOH automotive ad:

52% of consumers in cities of 1M+ in size

0/ of Gen 2 OOH Automotive
50% Ads Generate
49% of men and Millennials Engageme‘nt

W

8% of all adult consumers Types of OOH automotive
ads most likely to engage
consumers:

OOH Automotive Ads 45% nev modelrelease
Drive Activation 379,

fuel economy

Among those consumers who recently noticed an OOH

automotive ad: 36% limited time

special pricing
43% took an action after seeing the ad

38% visited the dealer or brand website

26% maintenance and

service
38% did online research about the dealer or brand

30% shared information by word of mouth

25% limited time

financing offers

23% visited the dealer/brand showroom

21% followed the dealer or brand on social media

22% inventory

20% shared the ad on social media availability

20% called the dealership

2 1% interior features/

packages -
technology,
entertainment

19% purchased a vehicle

17% leased a vehicle

( N\ aaa o Source: OAAA, The Harris Poll.
. — Methodology: conducted online within the US by The Harris Poll from February 9 - 14, 2022
4 The Ha rrls POII among 1,000 US adults ages 18+, weighted to reflect the US population across age, gender,
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Out of Home Advertising Association o



