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OOH INCREASES TRAFFIC TO LOCAL DEALERSHIPS
AUTO VISIT STUDY

The OOH campaign boosted traffic to local dealerships,

created urgency around visits and nearly doubled repeat visitors.

Source: Cuebiq, January 2021 | Lift confidence level: 90%
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OBJECTIVE

Increase visits to multiple 
dealerships in a DMA during the 
holiday promotional period.


SOLUTION

Using proximity targeting, leverage 
the most efficient digital inventory 
to reach customers within 5 miles 
of each dealership.
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